OUR PRESENCE IN
CHINA IS A LOGICAL
SEQUENCE OF OUR
LONG-TERM OVERSEAS
EXPANSION STRATEGY

ABC Banking Corporation successfully completed its ﬁrst year of operations outside the Mauritian
frontiers, namely in China, where the bank opened a representative oﬃce in Hong Kong in March 2017.
Brian Ah-Chuen, the Strategic Business Executive Director of ABC Banking Corporation, and mastermind
behind the project shares an overview of this ﬁrst year, which he describes as being an “exploratory”
phase.
ABC Banking Corporation became the ﬁrst local bank to set foot in China in 2017. How would you describe the ﬁrst
year in Hong Kong?
As with any major development, it takes time to settle and to reach the desired goals. And this applies even more for us. Our
ongoing groundwork has made us realize that the strengths of the Mauritian ﬁnancial sector, though appreciated and sought
by other big jurisdictions, is quite unfamiliar in Hong Kong. The fact remains that though we have regular direct ﬂights to Hong
Kong from Mauritius, few inhabitants know our country. For Mainland Chinese people, we are even lesser known. And for those
who know us, they still mainly view our country as a tourist destination.
During our ﬁrst year, our team based in Hong Kong has introduced Mauritius and the fortes of our country to the Hong Kong
market, especially in terms of ﬁnancial and business opportunities. From the meetings we have held so far with our
counterparties in that jurisdiction, we believe that the business potential is really enormous and more awareness needs to be
created with regards to Mauritius as a trustworthy ﬁnancial centre.
We are a relatively young bank, but we nurture big ambitions in Asia. International Banking, which is one of our four pillars (the
others being the Domestic Banking, Treasury and Private Banking), accounts for 40% of our activities and our implementation
in China is a logical sequence of our long-term overseas expansion strategy.

“ We are a relatively
young bank, but we
are already
nurturing big
ambitions in Asia "

What is the major challenge that ABC Banking Corporation faced in Hong Kong during its “exploratory” phase?
Our biggest challenge is to make people validate the credibility of our jurisdiction. Though we are satisﬁed with our
performance in Hong Kong for the last 12 months, we do reckon that much eﬀort still has to be done by us, on one hand, and
by the government, on the other hand. If we want to further penetrate the Asian jurisdiction, the input deﬁnitely has to come
from both sides. The mere fact that we obtained the approval from the Hong Kong Monetary Authority (HKMA) is a good sign
for Mauritius as it means that the Mauritian banking sector is well seen by the HKMA. I believe that Mauritius should therefore
reinforce its branding in China as this will not only increase our visibility, but also position Mauritius as a viable ﬁnancial
destination.
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What are according to you the greatest strengths of Hong Kong and its relevance to the
Mauritian banking sector?
Hong Kong is among the top international ﬁnancial centres of the world and it is considered as the

Talking about Africa and Asia, ABC Banking Corporation also launched the prestigious
UnionPay Diamond Card in March 2017. What is/are the target/s of the UnionPay Diamond
Card?

“Gateway to China”. And given that Mauritius is seen as the “Gateway to Africa”, I think that it is

In parallel with the opening of the Hong Kong representative oﬃce, we have launched our Private

important to create and consolidate the link between Chinese investors and business opportunities in

Banking oﬀering both domestically and internationally. Our Private Banking activities started in

Africa. The performance of both Africa and Asia have proven that both continents play a key role in the

October 2016, becoming the forth pillar of ABC Banking Corporation. Because our client’s portfolio is

global economy. In Mauritius, our social and economic stability as well as our bilingual (English and

one which is highly targeted and demanding, our priority is to best meet their needs and to provide

French) population are some of our strengths. We deﬁnitely have to continue consolidating this bridge

them with the products and services they deserve. The UnionPay Diamond card is therefore one of

if we hope to reach greater heights.

the tailor-made products that ABC Banking Corporation oﬀers to its Private Banking and International
Banking customers.

Broadly speaking, I believe that the Mauritian banking sector itself is solid from the regulatory
perspective. We, as an industry, have been very proactive in establishing a good AML/CFT framework,

Building on its partnership with UnionPay International, ABC Banking Corporation launched the

i.e. Fighting Money Laundering and Terrorism Financing. This is a key element if we want to be well

UnionPay Diamond Card in March 2017 and became the ﬁrst bank to launch this card in Africa. One of

respected globally and to continue to thrive in this industry.

the major assets of the UnionPay Diamond card is its global acceptance and unrivalled acceptance in
Asia. This is consistent with our international expansion endeavours. In this respect, year on year, we

“ With time, we are of course open to other highly
regulated jurisdictions, in other world economies, as
our bank gives a lot of importance to the International
Banking business. "

aim at consolidating and enhancing the oﬀers of the UnionPay Diamond Card.

Apart from the UnionPay Diamond card, what are the other services proposed to the Private
Banking segment?
Our private banking customers have a dedicated private banker who provides the highest level of
personalized attention and discreet service to our customers to help them achieve their ﬁnancial
goals and aspirations. For the wealth management services, we have partnered with our sister
company, ABC Capital, to give sound investment advice to our clients. And very soon, we will be able

Is ABC Banking Corporation therefore planning to expand its footprint in Asia?
For the time being, we are starting with Hong Kong. We wish to concentrate there for now and put all

to oﬀer them a fully dedicated lounge where they can meet their Private Banker in a most comfortable
environment.

our eﬀorts in the success of this long-term project. With time, we are of course open to other highly
regulated jurisdictions, in other world economies, as our bank gives a lot of importance to the
International Banking business.
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Mr Brian Ah-Chuen holds a BBA Honours from Schulich School
of Business, York University, Toronto, Canada. He was
previously the Executive Director of ABC Autotech Ltd which
markets the Fiat & Alfa Romeo motor vehicles, Executive
Director of Marina Resort, President of Chinese Chamber of
Commerce (2006 – 2007) and Board Member of the Mauritius
Chamber of Commerce & Industry (2006 – 2007). He is a
director of ABC Motors Company Limited, company listed on
the DEM, Chue Wing & Company Limited and is also a Fellow
Member of the Mauritius Institute of Directors.
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